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CABLEVISION SYSTEMS CORPORATION POSITION ON CABLE HOME WIRING

Cablevision is currently providing advanced, interactive video services on a number

of its systems. Some Cablevision systems, including facilities in New York City, Yonkers,

Long Island, Connecticut and parts of New Jersey, offer subscribers a wide array of

advanced two-way services and capabilities, including an impulse technology that enables

subscribers to purchase and receive movies and events without using the telephone.

Subscribers need only push a series of buttons on their remotes or converter boxes to send

signals back to the headend identifying the subscribers' service selection. The system's two

way capabilities also greatly enhance the quality of service delivered to subscribers.

Even if some subscribers opt to purchase conventional multichannel video

programming services from another provider, retention of the two-way broadband capacity

deployed by Cablevision gives us an opportunity to continue to serve as the pay-per-view

provider to such subscribers. Not only would such a competitive scenario maximize

consumer choice, the ongoing competition between the two providers would stimulate

innovative offerings and promote optimal customer service, as each provider vies to obtain

more business from the customer both are serving. Under the Commission's proposal,

however, the forced surrender of its broadband wire to the competitor would preclude

Cablevision from competing in this manner in MDUs and deny these benefits to subscribers

residing in such buildings.

The ability to access the Internet through cable television facilities is largely premised

upon the utilization of high-speed packet-switched data technologies in combination with
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value-added services, such as the provision of unique content. For example, Cablevision's

Optimum On-Line service, which is being commercially offered to subscribers in New York,

includes an interactive "News 12" service focused on Long Island, a Cablevision bulletin

board site, as well as Internet access. This ground breaking service uses broadband cable

wire to offer a variety of services. In a common application, Optimum Online service can

make the difference between waiting to download graphic images to a PC from an online

service for two hours to downloading or receiving the data in approximately two minutes.

Optimum Online also operates independently from the subscriber's telephone, thus permitting

telecommuting without a separate dedicated telephone line for computer connections.

The Internet access and data transmission services markets represent burgeoning

businesses whose potential is only beginning to be tapped. MDUs are particularly useful

locales in which to target initial deployment of service offerings in these nascent markets,

since they offer concentrated access to a broad volume and variety of potential customers.

Cablevision has made a substantial investment in upgrading our network infrastructures in

order to have the opportunity to offer these new services.

While Internet access and other advanced services offered by Cablevision complement

our core video business, these services are clearly regarded as separate, sustainable

businesses in their own right. In other words, we intend to offer all potential customers

these services, regardless of whether such customers decline to subscribe to cable service or

purchase multichannel video programming from another provider. The broadband

infrastructure deployed by Cablevision makes the provision of these services possible. The

forced surrender of that infrastructure within MDUs, in response to a subscriber's decision to
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switch video providers, would prevent the Joint MDOs' from offering Internet access, data

transmission, and other advanced telecommunications services.
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CABLEVISION SYSTEMS CORPORATION

One Media Crossways
Woodbury, NY 11797

Optimum
o N LIN E

CONTACTS: Charles Schueler
(516) 393-1399
(516) 652-8088 (cell)

Michelle Goldstein
(516) 393-1132

Valeska Stupak
(212) 614-4106

CABLEVISION LAUNCHES OPTIMUM ONLINE --
METRO NEW YORK FIRST DELIVERS COMPUTER USERS HIGH-SPEED

INTERNET ACCESS VIA CABLE, EXCLUSIVE LOCAL CONTENT

Long Island Cable Modem Debut Gives Users Unlimited Internet Access,
Allows Them To Stay "Online All The Time"

WOODBURY, N.Y., December 17, 1996 -- Cablevision System Corp. (ASE:CVC) today began
the commercial rollout of Optimum Online, a high-speed multimedia communications service
that connects personal computers via cable directly with the Internet and online computer
servIces.

Optimum Online will enable Cablevision customers to maximize the online capabilities of their
personal computers, communicating and downloading information at speeds 50 times faster than
is currently possible with conventional telephone-based modem technologies. Thanks to the
advanced cable connection, customers won't tie up their home phone or need a second phone
line to "surf the Net," but can keep their computers "Online All The Time."

Using the latest modem hardware from LANcity, a customized state-of-the-art browser from
Microsoft, and networking technology from Hewlett-Packard, Optimum Online also delivers
original and exclusive local content, including the latest in news, weather, traffic, sports and
community events, as well as up-to-the-minute movie and TV listings. The cable modem's high
speed link allows users to download full-motion video, where available, from these and other
sites. Optimum Online is also configured with hot links to popular Internet sites, including those
of area newspapers.

Among the localized Optimum Online services available are NEWS 12 Interactive,
Neighborhood News, online sports programming from SportsChannel, local weather and traffic,
as well as specialized community and educational services, including ExtraHelp Online.
Cablevision customers can also access a host ofproprietary entertainment sites, including the
web pages of American Movie Classics, Bravo, The Independent Film Channel and Much Music.
Meanwhile, the multimedia site KidStar provides entertainment, learning, games news and
information for younger audiences.

-more-
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In addition to proprietary Optimum Online content offerings, the service features national
content from leading providers, including a hotlink to Time Warner's Road Runner.® Optimum
Online also provides customers multiple e:mail addresses for the family, and access to Optimum
Online news and chat groups.

"Our goal is to offer our customers a broad range of services over Cablevision's network. The
tremendous demand for online connections tells us what consumers want. Optimum Online is a
fantastic. step in providing them access to that world of information, delivered at exceptional
speed," said James L. Dolan, Cablevision's chief executive officer.

Optimum Online today launches phase one of its rollout, and is available to 15,000 homes passed
in the northern part of the township ofOyster Bay, N.Y. During 1997, Cablevision expects to
make Optimum Online available to more than 150,000 Long Island homes, as well as to
Cablevision customers in Connecticut. Further expansions of Optimum Online throughout
Cablevision's territories will follow.

"With the Optimum Online brand, we're starting the rollout of a fully tested commercial
service," said Joseph Cece, president of Cablevision's Digital Services Division and corporate
senior vice president of strategic planning. "Optimum Online's speed, ease ofnavigation, local
content and full access to popular and useful Internet sites are distinct advantages that we believe
will prove very valuable to personal computer users."

Optimum Online will deliver unlimited access to the Internet and other services for a monthly
charge of $34.95 when users purchase a cable modem priced at $295, or for $44.95 per month,
modem included. There is a regular one-time installation fee of $150 -- which will be reduced to
$100 for a special introductory period.

Set-up requires that ffiM or compatible PC users have a minimum of a 486/33 MHz processor
running DOS 5.0, at least 8 MB RAM, 30 to 35 MB free hard disk space and an Ethernet port.
For Macintosh users, a 68040 or PowerPC processor, along with at least 8 MB RAM, 30 MB
free hard disk space, an Ethernet port and Operating System 7.5.1 with an Open Transport are
required.

Cablevision Systems Corp. is the nation's sixth largest operator ofcable television systems,
serving 2.8 million customers in 19 states with major operations in Boston, Cleveland and the
New York metropolitan area, where Cablevision has 1.6 million customers. Its wholly owned
subsidiary, Rainbow Programming Holdings, Inc., manages entertainment, news and sports
programming services. Cablevision Lightpath Inc., also a wholly owned subsidiary, provides
telephone service to more than 450 business customers on Long Island.

Optimum Online's World Wide Web address is (URL) http://www.optimumonline.coml.

# # #



OPTIMUM ONLINE GENERAL SERVICE PROPERTIES

• CONNECTION-LESS ACCESS
• LAN-like, no dialup, permanent connection.

• HIGH SPEED
• 10 MB/s down, 10 MB/s up, shared bandwidth.

• STANDARD DATACOM
• Mainstream Internet technology (tcp/udp/IP), Ethernet.

• CLIENT SERVER INFRASTRUCTURE
• Open standard environment, evolving to new services.

SYSTEM ADMINISTRATION

• Hewlett-Packard B. I. D. S.

• MANAGE e-mail, www, DNS, DHCP, IP Filtering, applications
gateway, file storage, etc.

• Local Technical Support Call Center
• Level I and Level II technical support reps.
• Cover routine tasks, technical support issues and respond in

cooperation with Central NOC to hard failures.

NETWORK MANAGEMENT

• USE SNMP STANDARD PLATFORMS

• ELEMENT MANAGERS
• At Headend: servers, switches, routers.
• At Distribution Hubs, SCS, routers.
• At home: cable modem.

• LOCAL CENTRAL MONITORING (NOC)
• Internal - 7 days/24 hours
• Linked to End User Support Desk
• Support Open View, Solstice, etc.



BACKGROUND INFORMATION

OPTIMUM ONLINE IS:

HIGH-SPEED

• Driven by 10MB/s Bay Networks' LANcity cable modem
• 50 times faster than conventional, telephone-based modems
• Downloads complex files in seconds, not minutes

EASY TO USE

• Delivers unlimited Internet access
• Comes complete with built-in navigation system
• Includes customized browser based on Microsoft Explorer
• "Online All The Time" means no dial-up wait.
• Doesn't tie up home phone lines, or require a second phone line
• Assistance available through 24-hour, staffed Help desk

THE GATEWAY TO A WORLD OF INFORMATION

• Seven local information categories --
News, Sports, Weather and Traffic, Entertainment,
Community, Learning, KidStar

• Hotlinks to popular Internet sites including Road Runner®
• Exclusive local and regional content services--

News 12 Interactive, Neighborhood News, SportsChannel,
Community Center, ExtraHelp Online

• Provides complete Internet access, multiple e-mail addresses and access to news
and chat groups

HIGH-VALUE

• Just $34.95 a month, with modem purchase (priced at $295) or $44.95 a month,
modem included

• Custom, in-home installation and start-up for $150 -- reduced to $100 for special
introductory period

• Modem buyback plan protects your investment.
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Cablevision Sets
Link to Internet
For L.l Viewers

By MARK LANDLER

It wiQ not unclog the Long Island Ex
pressway. But thousands or cable televI
sion sabscrlbers across LonJ Island win be
getting a new service designed to ease
trafllc jams on the Internet.

The cablevlsloD SystemJ ·COrporation
plans to announce today that It will offer
cable modems to '15,000 of Itssu~rsIn
Oyster Bay, L.I.,. to connect their PC's to
the Internet, company executlves.sald yes
terday. The company, which Is the nation's
sixth-largest cable operator, plans tb hook
up 150,000 subscribers pn Lon& Island and
In COnnecticut by the end of 1897.

It Is scheduled tb be the first rollout of
Uble modems In the New York metropoll
tan area, and one of the most ambitious In
the Industry. The ~vices provide a link
from a customer's personal computer to
the Internet. using coaxial cable rather
than telephone lines. Because coaxial ca
ble, which Is also used to deUver cable
television, has more capaclty'tban copper
telephone wire, It can transmit the dlgltal
bits of the Internet at mucll bJIher speeds.

For cable executives, the drive to pro- -
vide cable nwdeQlS bas taken on particular
urgency In recent months 81 the stoeks of
major cable cbmpanJe8 bave been pum
meled because.of Jittetl about pew compet
Itors and repeated delays In the lDdustry'.
plans to introduce new Hrvlces. lbe cable
Industry's torpor com. at aUmt wilen the
telephone companla are Kramblinl to
provide an Integrated package of commll'
"I""tl"" "' 1.- '"'-_.

Executives at Cablevlsion said the com.
pany's new service, which is called'OpU
mum Online, \9ll1 enable subscribers to
download text and images from the Inter
net'. World Wide Web as much as 50 times
faster than they can download with a phone
line and a conventional modem.

"When you use this on .your own PC,
YOU'D see there's Just "DO aJtemative," said
Charles F. Dolan, the chairman of Cable
vision, which bas 2.8 million subscribers
and Is based In Woodbury, L.t

The service, which will be oftered
to existing cablevlsion subscribers
as well as people who do not current·
ly receive cable television, wUl cost
$44.95 a month. tor a package that
includes unlimited access to the in
ternet and a (ree modem. Subscrib
ers can get the same package for
$34.95 a month, plus a one-time pay
ment of $150 for the modem.

COmmercial on-line services like
America Online typlcaUy charge
$19.95 a month for unUmited access.
But executives at Cablevlslon noted
that a second phone line could cost
$15 a month. Cable modems are at
tached to the same coaxial cable that
provides the television service.

Cablevislon, which has been devel
oping Optimum'Online for 18 months,
has stolen a march on two of its
major competitors, the Nynex COr
poration and Time Wamer Ipc. A
spokesman for Nynex, John JohnSOn,
said that the regional Bell company
planned to offer an Internet access
service under tile Nynex brand name
in the first quarter of 1997. But he
declined to offer any details.

, Time Warner oUcrs cable modem
service to 400,000 cubic cusllInlcrs in
Akron, Ohio, and Elmira, N.Y. But
executives at the company said yes
terday that they would not be able to
olter the service to their l.Z million
subscribers in New York City until
late 1997 or early 1998 because the
cable network had to be upgraded.

"1bis is a very demanding mar
ket, and we don't want to Introduce

the product until we're absolutely
ready for It," Richard C. Aurelio, the
president of Time Warner's New
York City cable system, said.

Time Warner did, however, sign an
agreement to provide Road Runner,
its package of Internet-related pro
gramming, to CablevisJon. Time
Warner hopes to sell Road Runner,
which features an array of Time
Warner publications and services, to
cable operators across the country.

In addition to Road Runner, cabl~
visIOn wUl offer Its own menu of
news, sports, entertalnment aJ1d
community features tailored for
Long Island and Connecticut. The
company will draw on its program
ming holdings, which range from the
24-hour news channel, News 12 Lon,g
Island, to the Madison square Gar
den Network and the Bravo mov(e
channel. ;

"We don't want to be Just a hJgli.
speed pipe to the Internet, but WAI
also don't want to have to ln~t
every piece of content ourselves,-'
said Joseph cece, a fonner pubUsber
of TV Guide magazine who is tbP
president of digital services lit Cable-
vision, '

A:; Mr. Ccce showed off his new
servin! in Manhallan y{!SlenJay, he
lingered over one [calUrc - a lraHie
monitoring service Ulal aliows sub·
scribers to get information about ti~·
ups on various llighways like the
Long Island Expressway and the
Northern State Parkway. If Cabl~·
vision's subscribers cannot get anY'"
where fast on Long Island. Mr. eece
said, at least they will find out quick
ly how slow their trip is going to be:.
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Cablevision to Launch
Speedy Service Today
To Link pes, Internet

BrI c WALL STREET JOUltNAt. SUI,J/ ReporteT
NEW YORK - CablevtsloD Systems

COrp. sald it wUl launch its high-speed
cable-modem service connecting personal
computer users with the Intmet today in
North Oyster Bay, N.Y., making the serv
Ice avaUable to 15,000 homes.

The commercial roU-out plan Is the
latest by the nation's largest cable opel'!l
tors to deploy scaled-down commercial
roll-outs of their speedy service. ForCable
vision customers in the target area, that
means downloading data at speeds 50
times faster than reg\Jlar phone lines.
. During 1997. Cablevision is expected to
expand the service to more than 150.000
LongIslandhomes, as wen as to customers
in COnnecticut. cablevlsioD. of Woodbury,
N.Y•• is the sixth-largest cable operator
with 2.8 mullon subscribers nationwide.

Besides Internet access, Cablevision's
service. called Optimum Online. will offer
electronic mall, sports, traffic. reports,
an interactive version of cablevlsion's
News 12 local cable news channel, and
sports. The service wiD include a hoUlnk to
TIme Warner Inc. 's Road Runner cable
modem service.

Optimum Onllne will deliver unlimited
service fot a monthly charge of $34.95, as
long as users buy a cable modem for $295,
or for $44.95' a month, modem included.
There is a one-time $150 installation fee.

In recent weeks, other large cable
operators have announced similar roU
outs. Cable giant Tele-commUDlcatloDS
Inc. offers ,At Home service to several
hundred homes in Freemont and Sunny
vale. calif" and is now rolling out the
service in Hartford, Conn. PhUadelphia
based Comcast Corp. said it has launched
one in the Baltimore area.
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Offers·high~speed:··computer:;;;c~e$s':to·?Net ..via·coaxia1 cable·'
By Elizabeth Sanger. .~ route to the Intemet-:with:pro- ,I
IITI\f'II'WR/TER .•. prietary and Ioca1 content and-other.:::;,

Having conquered the world or c:a~'" pop,ul8r World'Wi~ W~ .lites. . .: :c
ble television, Cablevision Systems ~ big' story' 18 this 18 .no .longer
Corp. is·taking on computenl. bype, Sbris DIXOn, .a med,ia.an.&~L.,

The Woodbury'bas¢' company will '':. ~th P:ameW~, iaidyes~<.>:::J;
today announce that it is markittin,> ..1'bt(_ .wl\ich·.inc;lud8!'.Un1i~~y
Optimum Online, a subsaiption·~·'· ~n~~.t .~.. WIth .a ~y, ~In:~:~
computer $ervite uaing high~epeed ca-·;· s~tiln~U8 and contlnuoU8_CODn~i?
ble modems, to 15,000 homes in the 'tion, .is $44.~ II: mon~ Of' $34.95 -: a:: :
northern part or the Town or Oyster .month. after bu)'DlS'. a .~95; ·~I•.:JDD:":,·
Bay. Other companies have introduced.· ~em CroJ?l CilbI~?n.1'!'e ;1~tiIlla~;;x
similar services in limited markets; this.":tion ~.. 18 f~OO.~ .(~DDection 18 5O'.to.:_
is the firsl.in the New York area. ··:'100·timeI·Caster than telephone ~.;,

The service, which Cablevision has: diem.) To. buy Optimum Online, yo~::.
been testin, in ~arious v,:rsions. for.; f';"l.l,must JUliIcribe..to at least~~~.
more than two years, marnes a high· . 810n.s.F~ Cable level of televisIon... >~..., .•

• . , &erVlCll, which costs '23.23 a month '. '~i}

i ,', •.•Wh.ether people will IH'Y that much ••. .:i:~7
,and'c:booee a cable company as tlJeir .. "';':H
:·lDtemet acceA proyider. is still mOatly: ;~,>

-. unknown . . ... ". .."~},

A cable modem transmits .., . Cab~o~ rwis·the wire·that en., ';.(1
data to and Crom a computer at ·.·.,tera the home. to.a::eabIe IllOdem and.:':
II; high speed through a co&X;ial .' <: y>:::=:n~ ~::bei-:r~· .TbI II:.....15,008 1I ... 1OrIIIIm pllt DIllie TIWI 01 OyIIer Bay.
hne. The modem, which Sits.. . . y...... :. : . . . . . ;..' ; , :.. ' . c'·';' : •. : :•.: :'; .. .

.outside the computer,. is .about ..~d .~n· OptimQm Onlin!'.;'IQilulta.. Jine::services· or.Internet .·acceas;·:said· '. Topics on Optimum Online iDclude
5O-percelit lareer than the tra-' JieouIb'; Cableviaion is.expJ9~g 1~~, ..'·Jobn)\~hD; a seni9.r·1IIl.Ilya with news. sport&, wea&berand~ enter-
ditionaJ modem, which connects . net Ia;eII via the'TV tbaC.18:~I:Yct;b8~D-baaedY~~JY'lP!atech.~nt,~1IlD1unity~;·ed~-
to telephone lines. more tIws • year away, ~~.llII1d. .' nol!V ie8earch. firm. :tha~.P,redicts the·~ and a Idds :zone. 8bo~Dllts ~.

The modem connects to tbe . ~ F~ruary, Cabl8visioD. will start .onlinemarket will expand to·more.thaJl81On roots,~umOnlinemakes WIde
computer through a receptor roUln, out Optimum ODhne to the :/f,~..• miWo.n bouseboldaby theyear ~'''.''U!M'or video, frOm dips showi!1J 8PO~

. that's nearly three times the size IOUthem portion or Oyster Bay ·and ":'c"~'ItJs ~.~ .market; Cor cable; :·.bipuch~toap~noCV1deostill&
oCatelephonejllCk.ltconnec:tsto .. ~illlerve an,;,tber 150,000 or ~~re operato.rs; .•t'.;ai1;~ea oC:growth'·'-WlthaudiosupenmJ)088d. N~acomes
the Intemetoracomputeionline . area .homes. bY. the end, .of:1997, in· where they can f'i¢ ~me 1/!IftlIUlated.: rromNewa12LonglaJandandltllneigh•
...-.1_ ..._ ....1. 00'-':.'--'. ...... .. ~u!Unl.~. ID North: 'He~p'~~, ,,:~ue,'.':.~nsolui.iIaid, ~'~,tban .borbood news, NewedaJ, 'nut NewYork
~ ...... wu....... ..."IINU»• ...,.. "Oieph'~ CabJeriiion'apriiiDdenttha(Ii'OWth'mC8ble Is f8ldy'8t8gDanL Times,CNNInteraetiYe.andtbeweekly
axial cable in bomee and bum... of digital I8TYiceI, said yesterday. Data represents probably.. the larpst Qyater Bay GuardiaD, others.::r~t~a.:~ Only homes in area Cablevision new Crontier opel1ltors can' attack." Most users buy thea::f:e Cor the

Th modem, which COItaabout baa upended with addiLional dIanDel CabIevision.believels iI). five yeai'a, 22 quick c:onnectioD, not Cor the proprio
e eaJlllCity and bl'Ollder bandwidth.can percent to 25 pment oC hoJDes where etal)' CODteDt, and the diR'erenee be-

.$300,~ transmit at a rate near· receive Optimum ~. Cun;entJ.Y, W. available will.buy the eervic8. tween using a cable modem and • teIe-
~~h Umea~~~ 150,000 of CabJeviaiOn', 610,QO(J ,Long Time Warner started offering ita ~modem is Btark. At. Cableviaion's
- p one . -- IsJuxl tubecriben Uve in reWfIt.ana. hf&:h..... online Road .Rwmer aerYice 0lJices, it took two 8ClCODd8 for the cable
WQuid be nduced because as . Much like it baa evoived in cable TV, ~ September; noW it. baa 1,686 81Il).. modem to COI1D8Ct with the Discovery
~ as 600.uaen could ~ a wben it OWDI S)'lIteIIlI aDd chaDDel8, lICnDen' out. of 290,000 potential c:ua- CbamIel'. Web lite and 1:46 Cor the
gwen.c:oanectiOn to a ''Dode, or CabJevfaion will be both an onlipe!tis- . tamers in north8estern Ohio an«! up- telephone 28.8 modem to connec:t.
pointO!8C!C818 totbe ~~t.ln tributiqul8mC:8.'audacoDteDtprovider'. state New,.ron. spoUswoman 5andy Optimum Online provides e-mail
IIDYmlIlt,~ tnnam.......w . CabIJwiaion is~ a sIDaJI Yet . Colony IIJcL Road Runnel' reDgeII from and euatomized teleYiaion u.tinp Cor
is far r...than. PCc:ouId. /~;iIlarW:Th8re are .43 miJJlon:: "'.95amonth without Internet aecesa aubecriberB's ayat.emI. Tbere it no ad·
dle, '- Richard J, PaI&on Jr. IiOu.-bOIdi with Pee nationwide and in.tJmira. N.Y., to •.96. a month = (or the moment, but some i4

about 15 mUlion households with oq- . in~cling Web access in Akron. as the Il1lblcn'ber base croWl.
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Cablevision Launches Online Service
By KENT GIBBONS

& JOHN M. HIGGINS

ANAHEIM, CALIF. - Ca
blevision Systems
Corp. will launch its

Optimum Online cable-mo
dem service this week in
North Oyster Bay, N.Y., com
pany executives said.

Mer almost three years of
modem trials near its Long
Island, N.Y., headquarters,
Cablevision is starting its
service with a couple of
twists. For one, the MBO will
offer customers the choice of
renting or buying the
LANcity modem. During the
trial, about 70 percent of par
ticipants said they would
rather buy the modem,
which was a surprise, com
pany officials said.

In another variation, Ca
blevision said it has formed a
"business relationship" with
Road Runner, the high-speed
data service rolling out in
Time Warner Cable systems
through the Excaliber Group

joint venture with Time Inc.
But Cablevision won't rely
on Road Runner for local
content; only for national
content. Cablevision is devel
oping its own local content.

Joseph Cece, Cablevision's
president of telephony and
data services, said the ap
proach is to be a cross be-

tween a straight Internet
service provider and a con
tent packager like America
Online Inc.

"We're kind of taking a hy
brid approach," he said.

The launch, to be an
nounced today or tomorrow,
will make the service avail

See CABLEVISION, page 97
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Cablevision Launches Online Service
Continued from page 1
able to 15,000 homes, Cece
said. The charge will be about
$45 per month if the modem is
rented. Ifa subscriber buys the
modem for $300 (which is below
Cablevision's cost), the monthly
charge is about $35. Installation
will cost $150 after an introduc
tory price of$100 expires.

Cece said the plan is to ex
pand the market to about
100,000 homes in the Oyster
Bay area over the next several
months, starting in February.
By the end of 1997, the service
should be available to more
than 150,000 homes, Cece said.

Stephen Walden, a former
Prodigy Services Co. and cable
executive who is now president
ofconsulting firm Walden Ass0
ciates, said he wouldn't recom·
mend that any consumer buy a
cable modem.

A modem that works with
one cable system won't neces
sarily work on another aystem
because those standards have
not been set, he tlSid. And the

modem that a customer buys
today will be replaced by a
next-generation product long
before the 3O-month payback
built into the Cablevision plan,
he added. "It sounds like an in
teresting marketing gimmick"
that might resonate with early
adopters, but it won't penetrate
deep into a mass market,
Walden said.

In addition to the modems
from Bay Networks Inc.'s
LANcity division, Cablevision
is using Hewlett-Packard Co.'s
Broadband Internet Delivery
System servers at the headend.
Cablevision will use a variant
of Microsoft Corp.'s Internet
Explorer browser.

Most ofCablevision's tests in
volved Zenith Electronics Corp.
modems. Wilt Hildebrand, Ca
blevision's vice president of
technology, said the operator
liked LANcity's 10-megabit
per-second symmetrical data
setup and other features. "From
an operator standpoint, it was
as close to 'plug-and-play' as

you can get with a cable mo
dem," Cece added.

Cablevision CEO James
Dolan said the product works,
and it will work in scale, but he
cautioned against expecting a
huge instant financial hit.

"It's like any other product,"
he said. "It took a while for the
consumer to catch on to multi
pay. Modems are just like that."
He predicted that systems
launching Optimum Online
would reach 5 percent penetra
tion of homes passed in about
six months.

Dolan said he believes that
high-speed Internet services
will become profitable in short
order, but it will take a few
years before service will be de
ployed widely enough to
sharply raise an operator's
companywide cash flow.

Walden, whose company was
recently acquired by BellSouth
Corp. (but who said he did not
speak for BellSouth), said the
cable industry was close to
moving beyond the trial or lim·

ited commercial rollout phase.
But he said it now appears that
the next phase will be to sell
into the high-end, early adopter
market, and not to become a
mass-market consumer item.

Even at LANcity's current
$395 price, cable modems are
expensive, Walden said. Also,
cable upgrades to 750 mega
hertz may come more slowly
now that phone companies are
showing less interest in com
peting for video customers. So
companies like Cablevision,
Continental Cablevision Inc.
and others are likely to try to
sign up as many customers as
possible who are willing to pay
$35 and up for high-speed ser
vice - and to wait for equip
ment prices to drop.

The localized content on 0p
timum Online will include an
online version of News 12 Long
Island, a local news network
owned by Cablevision's Rain·
bow Programming Holdings
Inc.; and a sports service using
video highlights from Madison

Square Garden Network
(owned by Cablevision and ITT
Corp.) and from Rainbow
owned SportsChannel New
York and NewSport.

Chris Travers, the Cablevi
sion official overseeing the con
tent work, said the approach
was to "fill in the gaps" in Web
content, which are mainly local.
He said Cablevision is also
working with the Oyster Bay
Guardian newspaper to de
velop a Web version, and it has
licensed some nonlocal content,
including ComptonsEncyclope
dia and a children's activity
service called Kidstar.

For now, at least, there will be
no advertising on Optimum
Online. Like most other opera
tors launching cable-modem
services, Cablevision said it will
wait until it builds up a cus
tomer base before introducing
ads. Cece said, "We really view
this as an editorial service," and
they don't want to detract from
the user experience. But ads
will come later, he said. MCN---
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NYC - CablevisioD [CVC] launched Its Optimum ODliDe service to 15,000 Long Island
HHs yesterday. ·opening a new frontier for us" through ·the beszlnning of providing
value-added products through our distribution net." said CVC C-OO Bob May.. The service.
built on LANdty modems. HP [HWP] networking tech and the Microsoft lMSFT] browser.
will offer RoadRuaner hot links for a Ilnice value-added proposition." according to Joe
Cece...pres of CVC's digital services. as well as a heavy dose of local content from
RaiDDOWs wares. Cece will market the service. focusing 1st on its speed. 2nd on its
content. and 3rd on its competitive value with slower~but more expensive. ISDN lines. As
for POTS access. Cece will stress that the cost of an aaditional phone line with Internet
access adds up to an average of $35/month. making the $10 premium much more
attractive when coupled with performance and content. CVC hopes to reach 150.000
Long Island and CT subs by tlie end of '97 with a $44.95/month fee or a S34.95/month
fee with the purchase of a $300 modem. But for now It just wants to get its feet wet and
develop its nascent market. Come back and see CVe's setup In 3-6 months. suggested
May. where ·concepts" of additional revenue streams Ilbecome reality. II- _.
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CABLEVISION BEGINS ROLLING OUT CABLE MODEMS in Long Island, plans expansion. Uses Tune
Warner content. beats TW and Nynex to N.Y.C. market. (p. 3)

TW proVIdes Content

~ABLEVISIONSYSTEMS LAUNCHES CABLE MODEM SERVICE, BEATING TW AND NYNEX

. ~ab1eyi$jon SYGmfi bOC-8rne first customer for TIme Wamer's Road Runner cable modem content service, in pro-
cess setting up competition for@Home broadband content service owned by TCI and others and beating Tune
Warner itself to N.Y.C. modem market. Cablevision said its Optirnlm Online modem service is available im
mediately to 15,000 homes on Long Island and will be available to 150,000 in N.Y. and Fairi1eld, Conn., by end of
1997. Deal with TW calls for Road Runner to be rolled out gradually to all 2.8 million Cablevision subscn"bers.

Neither 'IW nor Nynex is ready to lalmch broadband data services in N.Y.C. area, although 1W offers modems to
400,000 subscribers in Elmira, N.Y., and Akron. TW said it can't offer modems to N.Y.C. customers until late 1997
or early 1998 because ofneed to upgrade cable networlc. Nynex plans to offer broadband Internet access in N.Y. in
first quarter of 1997, spokesman said.

OJMmlrn Online UseS lANcity moslems. capable of 10 Mbps data rate, as weB as Microsoft browser and
Hewlett-Packard networking teclmology. In addition to national content and backbone provided by Road Runner,
CabIevision plans to offer such localized content as its News 12 Interactive, Neighborhood News, online sports pro
gramming. local weather and traffic, specialized commmity and educational services. Under agreement, Cablevi
sion~ be exclusive provider of Road Runner in its franchise area.

Modem service is meed at $44,95 permmth. including modem rental, with $150 installation. Customers have
option of buying $295 modem and paying $34.95 for 1.U1limited access. LANcity owner Bay Networks said it already
has mare than 40,000 modems installed in more than 300 sites worldwide.



New Media

Two MSOs Launch Commercial Modem Service
Cablevision, Cox plan to start slowly, but expand broadly in 1997
By ALAN BREZNICK

5crambl.ing .to.... b.ea.t year-end dead
lines,..CA.~levisiQILSy.s1em~.J2Qrp.
and Cox Communications Inc.

launched commercial cable modem ser
vice in their first markets last week.

Like other MSOs, Cox and
Cablevision are starting slowly and cau
tiously, initially rolling out high-speed
data access to only a few thousand cable
homes. But both plan to expand broadly
next year, making cable modems avail
able to hundreds of thousands of homes
and extending service to other markets.

With TV spots, telemarketing and di
rect mail, Cablevision began to pitch mo
dem service to 15,000 subscribers in its
huge Long Island, N.Y., system last week,
about two months behind its most recent
schedule. At the same time, Cox began to
offer ser'(iice to 18,000 homes in its large
Orange County, Calif., system, about a
month behind schedule.
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The two rollouts on opposite ends of
the U.S. mean that all eight of the nation's
largest MSOs are now selling high-speed
data access to subscribers in at least one
major market. Plus, Comcast Corp.,
which launched service in Baltimore's
suburbs earlier this month, plans to intro
duce cable modems in a second market,
Sarasota, Fla., before the year ends.

On Long Island, Cablevision is offer
ing its Optimum Online service to 15,000
subscribers in Oyster Bay, an affluent
town in the New York City suburbs.
Customers pay $44.95 a month for the
modem rental, unlimited Internet access
and a package of local content from the
MSO's programming networks and na
tional content from Time Warner Inc.'s
Road Runner service.

In a novel move by Cablevision, sub
scribers also can buy the modem outright
for $295 and then pay $34.95 a month for
the Internet access and content packages.
Installation runs $150, although there's a
special introductory rate of $100.

Another unique aspect of the
Cablevision rollout is the national con
tent offering from Road Runner. The
MSO plans to distribute Road Runner na·
tionwide as part of a licensing arrange-

~
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NET PROCEEDS: Cablevlslon Systems Corp.
Is offering Its Optimum Online service to
15,000 subscribers In Oyster Bay, an afflu
ent town In New York City's suburbs.

ment with Time Warner. Terms weren't
disclosed.

Cablevision, which initially tested
slower Zenith Electronics Corp. modems,
is relying on 1Q-mbps LANCity modems
from Bay Networks Inc. It's also using a
customized version of Microsoft Corp.'s
Internet Explorer browser, as well as
Hewlett-Packard Co.'s Broadband
Internet Delivery System servers at its
Long Island headend.

Company executives said they aim to ex
pand data service to more than 150,000
Long Island homes next year beginning in
February. They also plan to extend service
to at least 150,000 homes in Fairfield
County, Conn., beginning in March or April.
Other markets, including the rest of the
New York City area, Boston and Cleveland,
will follow, depending on the pace of up
grades and the advent of rival offerings.

"We'll look for opportunities where
they arise," said Joseph Cece, Cable
vision's president of digital services. 'The
situation will be fluid as we move beyond
there [the first half of 1997]."

Cablevision executives said they're
shooting for Optimum Online to achieve
5% to 10% penetration of homes passed in
the first year, and 20% to 30% penetration
within five years. In the first few days last
week, 60 to 70 customers had signed up,
including most of the 50 beta test sub
scribers, according to the MSO.

"We're evaluating the business from a
long-term perspective," Cece said. 'This
is a business that looks fabulous three to
five years down the road."

Similarly. in Southern California, Cox
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began to market cable modems last week
to 80 beta test subscribers and hundreds of
other custome~ in the Mission Viejo area
of Orange C0w.:tty, an affluent Los Angeles
suburb. Expanded basic customers pay
$44.95 a month for the modem rental, un
limited Internet access and a package of lo
cal content from Cox Interactive Media
and national content from @Home
Network, which is partly owned by Cox.
Non-subscribers pay $54.95 a month.

Known as Cox@Home Network. the
service joins similar offerings by Tele
Communications Inc. and Comcast, the
other two MSO partners in @Home.
Installation costs $99.95 or $174, depend
ing on whether customers have a net
work card in their computers.

Cox, which has been testing cable
modems by three manufacturers, is using
Motorola modems in Orange County, It's
also using a Netscape Navigator browser.

Tom Nagel, Cox's director of data ser·
vices, said company executives expect to
reach 3% to 6% penetration after one year
in Orange County, which has personal
computers in 60% to 65% of its households.
"It's a very nice market for us," he said.
"We believe the market will suck it up."

Company executives said they'll ex
tend service to Phoenix and San Diego in
1997's first quarter, followed by New
England, Omaha, Hampton Roads, Va.,
Louisiana and Pensacola, Fla., later in the
year. They aim to blanket all nine of Cox's
major market clusters by the end of next
year.

SITE REDESIGN: Discovery Channel
Online, which says it averages 26,000 visitors
a day and almost 5 million pages viewed a
month, is conducting a major redesign of its
World Wide Web site. The redesigned site is
slated to be ready by Dec. 30.

PEOPLE: U S West Media Group has
named Amos Hostetter CEO of domestic
cable; WIlliam Schleyer president-COO of
domestic cable; and Doug Holmes execu
tive VP-finance/strategy for domestic cable.

NICK LAUNCH: Nickelodeon Online
on AOL UK, the first commercial expan
sion of Nickelodeon Online outside the
U.S., launched last week. The area in
cludes a daily online newspaper, monthly
feature on major issues, a consumer re
port for kids, programming schedules
and information, games, comics, down
loadable digital toys. chat rooms and
message boards. B\1
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OPTIMISTIC ON OPTIMUM: Cablevis~on Syste}ns Corp. chairman Charles
Dolan last week formally announced the rollout of Optimum Online, the
company's high-speed multimedia communications service, at a press
conference at the "21" Club in New York. Cablevision vowed to make the
service available to more than 150,000 homes on Long Island. as well as
Connecticut, next year.
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LONG ISLAND CABLIi ONUNIi DIiBUT-Cablevlslon
Systems Corp. began oommerola1 roIoul of lis Opllmum On
hoe S8NIoe In lis Long Island systems Tuesday. Servtoe wUl
use ooaxlal cable Instead of telephone line to let subSOflbers
download text and Images from Iolemet to home Pes. Initially,
it wiD be available to 15,000 Cablevision subs in Oyster Bay,
N.Y., area.


